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Adobe Photoshop CC
Adobe Illustrator CC
Adobe InDesign CC
Adobe Dreamweaver CC
QuarkXpress
Final Draft
Adobe Flash CC  
Adobe Acrobat CC
Microsoft Office Suite
Final Cut Pro 
HTML, PHP, Drupal
Wordpress

Bachelors of Arts (media) 1999		   
   Governor's State University	  
A.A Fine Arts 1996 / JJC- Joliet, IL
Lincoln-Way High School / 1994	

michael foster      Graphic Design / Advertising / Creative Director

Dominick Marnell - Longtime Associate - 708.359.0456
Gary Lemons - Client / Health and Humanities - 360.379.8799
Paul Boundas - Client / Restaurant Industry - 708.389.4618
Chris Winters - Former Manager / Associate - 206.948.3948 

PROGRAMS/TECH

EDUCATIONREFERENCES

ACCOMPLISHMENTS
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- Over ten years of extensive arts & media experience with a flare for 
  marketing, web design, teamwork, and on-the-spot creativity.   
- Expert In visual communication, branding, copyrighting and multimedia.   
- Invited by Ariana Huffington to blog for the Huffington Post. (2012-current)

- Experience in all departments of design including color theory, 
  information architecture, streaming media & search engine optimization.

- Good working knowledge of Wordpress, Blogging, HTML, XML, CSS, 
   Drupal, PHP, UX, UI, JQuery and concepts of Web Analyst.

- Works directly with clients. Strong skills in customer relations, public 
  relations, sales, press releases, internal and external communications, 
  B2B Business to Business communications and design infrastructure.

- Accomplished painter and comics illustrator, presented in galleries 
  throughout the Midwest and Pacific Northwest.

- Independently produced fifteen television productions (1990-1999) 
  two of which gathered attention from Dreamworks.

Art Director / Senior Graphic Designer - ClearSounds Communications 
Created multiple websites, promotional materials, mailings, redesigned packaging, maintained blog, developed online  
promotions, composed detailed marketing plans, developed & executed a detailed social marketing program. 
Creative Director / Senior Graphic Designer - Boojazz Studios 
Created websites, brands, marketing plans, and developed social marketing strategies for : JW Merc Foods, Dr. Molly Force 
ND, RAINN (founded by Tori Amos), Qwest, PepsiCo, TenderPaws Yoga, Ambiance Suites, Prestige Club, Mircosoft, Mark 
Pearson Music, Casino Shuttle, The Country House Restaurant, Reliance Accounting, Trinity Construction, Inland Arts & 
Graphics, KCM Accounting, and 1776 Restaurants. 
Senior Graphic Designer - Washington CEO Magazine
Developed multiple ad campaigns for advertisers. Designed features, layout and articles for the monthly publication. 
Redesigned the website, created videos, performed photo shoots, and designed multiple social events.
  
Art Director / Senior Graphic Designer - Inland A & G
Emphasis on internal marketing and restructuring of design department. Created new logos, along with brochures, 
promotional packages, newspaper ads, websites, and business cards. Worked with projects throughout entire 
production, from concept sketches to press. Clients included Chicagoland Speedway, Riverside Medical Center, 
Bandza Construction, Superheat FGH, & I-80 Highway Consortium. 
Senior Graphic Designer - Midwest Publishing / Chicago Sun Times
Developed ad campaigns for a variety of clients including Chicago Ridge Mall, Village of Lemont, Majestic Steam, 
and Tinley Park’s Oktoberfest. 
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WORK HISTORY



WEB DESIGN

CLIENTS INCLUDE:

TRINITY CONSTRUCTION

JW MERC FOODS

US - JAPAN BUSINESS  
COUNCIL

BRITISH EMBASSY -
WASHINGTON

U.S. SWISS EMBASSY

DR. MOLLY FORCE ND

RAINN 
(FOUNDED BY TORI AMOS)

PEPSICO

DATACON

MICROSOFT

QWEST

CONTENT FIRST

TENDERPAWS YOGA

SLATHER LINGERIE

AMBIANCE SUITES

MARK PEARSON MUSIC

CASINO SHUTTLE 

COUNTRY HOUSE 
RESTAURANT 

RELIANCE ACCOUNTING

CCCI

BANDZA CONSTRUCTION

INLAND A&G 

KCM ACCOUNTING 
 
1776 RESTAURANTS

PACIFIC 1 MORTGAGE

CLEARSOUNDS COMM

PRESTIGE CLUB

DREAMWORKS SKG



///  CLEARSOUNDS A6BT EMAIL BLAST (ABOVE)    EMERGING COMMUNICATIONS BROCHURE (BELOW)



///  AMBIANCE SUITES BILLBOARD DESIGN (ABOVE)

       AURA BODY WASH LABEL (LEFT)

       QUATTRO VIRAL PROMOTION (BELOW)

       CLEARSOUNDS AUDIO APP BANNER (BOTTOM)



///  COVER DESIGNS FOR:

PACIFIC PARTNERS - US • JAPAN BUSINESS COUNCIL

STERLING ASSETS IV: BRITISH EMBASSY WASHINGTON

SWISS DIRECT INVESTMENTS - U.S. SWISS EMBASSY

COMMISSIONED BY CONTENT FIRST - SEATTLE, WA



///  DATACON WEBSITE (ABOVE)    RELIANCE ACCOUNTING POSTCARD (BELOW)



///  DATACON WEBSITE (ABOVE)    RELIANCE ACCOUNTING POSTCARD (BELOW)
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///  COVER and ARTWORK FOR THE NEW LENOX CONVENTION PROMOTION



/// INLAND A&G BROCHURE DESIGN



///  VARIOUS MAGAZINE

     ADVERTISEMENTS,

     COVERS & LAYOUTS



/// BOOJAZZ PHOTOGRAPHY BROCHURE COVERS



/// WASHINGTON CEO MAGAZINE COVERS (ABOVE)

///  FOUR WINDS CASINO SHUTTLE APP DESIGNS (ABOVE) 

       PYLIAN ESTATES BUSINESS CARDS (RIGHT)
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/// UNWIND MASSAGE THERAPY BROCHURE



///  LOGOS



BROCHURE & POSTCARD FOR PRECISION



KEY Features
Speakers are placed in a reverse direction to  
    reduce pressure on the eardrums
Reversed sound waves create an amazing, 
   but safe, natural surround sound effect
Ambient sound comes through 
   your ears to ensure safety
Increased sound clarity
Prevents hearing discomfort
Comfortable to wear

Healthy and 
harmless hearing.

With a unique acoustic 
design, these afordable 
earbuds deliver stellar 
sound while providing 

a comfortable and safe 
acoustic experience.

The sonic boom you just heard is 
ClearSounds Communications 
Moving Beyond the Sound Barrier™.  

As the leading manufacturer of state-of-the-art, 
modern, cool, and inclusive consumer electronics, 
ClearSounds has developed an award-winning line of 
products that preserves, protects, and enhances your 
listening experience without sacrificing style, 
convenience, or sound quality. 

Now everyone can move beyond the sound barrier 
and experience a world of ClearSounds.  No one is 
left behind, no one is singled-out; hearing sounds 
clearly is for everyone.

One in five teenagers experiences at least slight 
hearing loss.These numbers are on the rise. 
Just a decade ago one in seven teenagers 
experienced at least slight hearing loss.  

SmartSound Earbuds
with Reverse Stereo Sound

BOOM!
A study by House Research Institute studied the 
effects on teen hearing of loud music at a rock 
concert.  29 students participated.  Three students 
chose to use some form of hearing protection, the 
rest declined.  The sound levels were recorded and 
found to exceed OSHA’s guidelines in less than 30 
minutes.  Following the concert, over 50% of the teen 
participants said they did not think they were 
hearing as well as before the concert, while 25% 
reported ringing in their ears.  

Teens need to understand that even 
one exposure to extremely loud 
music can have permanent 
consequences. And that’s why we 
developed SmartSounds Earbuds, 
to protect your hearing and the 
hearing of those you care about.

Protect your grandchildren’s ears 
with the gift of smart sound

Click here to

BUY
NOW

Click here to

SHOP OUR 
ONLINE

CATALOG

/// CLEARSOUNDS EARBUDS AD (ABOVE)   QH2 PACKAGE DESIGNS (BELOW)



ILLUSTRATIONS FOR THE CHILDREN'S BOOK WHEN LARRY MET SADIE





/// CORPORATE & EDITORIAL PHOTOGRAPHY



WWW.BOOJAZZ.COM


